ECHNOLOGIE

’, AUGME

Ewestor Presentation — September 2012

Robert Hussey, Chief Executive Officer
Ivan Braiker, President
Nathan Bradley, Chief Technology Officer




Disclaimer

* This (“Presentation”) is being furnished to you for information purposes only. The circulation of this Presentation or the disclosure of its contents
to any other party is expressly prohibited. No copies should be made without the prior written consent of Augme Technologies, Inc. (the
“Company”), and no excerpts or summaries thereof may be distributed, reproduced or included in any documents without such consent.

* This Presentation does not constitute an offer to you, any other person or to the general public to subscribe for or otherwise acquire any of the
Company’ s securities.

* The information contained in this Presentation has been prepared by the Company in good faith. While the Company is not aware of any
inaccuracy in the information set forth in the Presentation, it does not warrant the accuracy of such information. The information in the
Presentation is subject to updating, revision and further amendment.

* The information contained herein does not purport to be complete. In all cases, interested parties should conduct their own investigations and
analyses of the Company and the data set forth in this Presentation. The Company has not made any representation or warranty as to the
accuracy or completeness of this Presentation and shall have no liability for any representations (expressed or implied) contained in, or for any
omissions from, this Presentation or any other written or oral communications transmitted to the recipient in the course of its evaluation of the
Company.

* This Presentation includes certain statements, estimates and projections provided by the Company with respect to the Company's anticipated
future performance. Such statements, estimates and projections reflect various assumptions by the Company concerning anticipated results,
which assumptions may or may not prove to be correct. No representations are made as to the accuracy of such statements, estimates or
projections.

* By accepting this Presentation, the recipient acknowledges and agrees that: (1) this Presentation is made available to the recipient for
information purposes only; (2) none of such information will be used by the recipient or any of its employees or representatives in any manner
whatsoever, in whole or in part, other than in connection with its evaluation of the Company; (3) the recipient will not reproduce this
Presentation, in whole or in part, and will not distribute all or any portion of this Presentation to any person other than a limited number of the
recipient's employees or representatives who have a clear need to know such information for the purpose set forth above; and (2) who are
informed by the recipient of the nature of such information; and (4) if the recipient does not wish to pursue this matter, it will immediately
destroy this Presentation of the Company together with any other material relating to the Company which the recipient may have received; and
(5) any proposed actions by the recipient which are inconsistent in any manner with the foregoing agreement will require the prior written
consent of the Company.

* In addition, the Company reserves the right to terminate, at any time, further participation in the investigation and proposal process by any party
and to modify data and other procedures without assigning any reason therefore. The Company intends to conduct its business in the ordinary
manner during the evaluation period; however, the Company reserves the right to take any action, whether in or out of the ordinary course of
business, which it deems necessary or prudent in the conduct of such business.
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[+ AUGME.

TECHNOLOGIES

Enabling Mobile Marketing and Advertising

Via its Hipcricket one stop solution, Augme drives revenue and
customer loyalty for brands, media companies and enterprises
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Investment Highlights

Rapid Growth and Increasing Margin
* Hipcricket + Augme has grown 5X in 3 years
e S25+ million annualized revenue run rate

Leader In Mobile Marketing, Advertising & CRM

* Passed the industry-leading 200,000+ campaign count, and recorded a 52 percent
increase in campaigns in Q1 F2013 when compared to Q4 F2012
* Exclusive mobile marketing provider to many Fortune 100 brands

Technology Services & Intellectual Property Leader

* Cloud-based platform facilitates rapid growth
» Patented technology enables faster sales & service delivery

Fast Growing Market
* Projected $6.7B mobile ad spending in the U.S. by 2017 (Bl Intelligence)
* U.S. smartphone penetration is now over 50% and growing (Nielsen)

[~ AUGME ’ '\Q hipcricket Investor Presentation September 2012 4



Preeminent One Stop Mobile Marketing Solution Provider

Core features support business growth AD LIFE®

* All mobile marketing and advertising solutions under one roof
* AD LIFE® SaaS mobile platform with enhanced AD SERVE®
* Plan, execute, and measure ROI

Our IP is a competitive barrier
* Augme owns 13 patents and has over 80 patents pending in the U.S.
and Internationally.
» Covers device detection, content rendering, targeted marketing

and mobile marketing analytics

AD LIFE® and Augme IP applies to:

s P N

) ) Every delivery I Every TV and
All wireless devices channel All Wi-Fi radio station
Solutions protected under U.S. Patent #' s 6,594,691 / 7,269,636 / 7,783,721/ 7,831,690 / 7,958,081 / 8,069,168 / 8,069,169 / 7,957,401 / 7,606,217 / 7,676,599 / 7,460,480 / 7,782,878 / 8,219,642
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Augme’ s Market Leadership

950/ 4 Servicing 350+ clients
Renewal Rate ﬂi%y;d @CBS _{ _{ }

’m lovin’ it

Across @ MillerGoors: @ @
15+ cosce

Industries
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Mobile Marketing & Ad Spend to Cross S6B Mark

U.S. Mobile Ad Forecast + 3 5 0/0 increase

(Billions)
in mobile marketing and
advertising spending

S7
_ budgeted by advertisers
é 56 and agency executives in
3 2012.
: SS Source: Digiday s semi-annual Mobile State
2 of the Industry survey, Dec. 2011
Q
g’
©
3 s
0
s $2
0
of smartphone users
S0 notice mobile ads
2011 2012 2013 2014 2015 2016 2017 Sour;e: Google.’inpartnership with Ipsos
Media CT, April 2012

Source: Bl Intelligence, 2012
Note: Includes display (banner, rich media and video), search and SMS/MMS/P2P messaging

[ AUGME ‘ Q hipcricket Investor Presentation September 2012 7



Mobile Ad Spending is Small but Growing

U.S. Mobile Ad Forecast U.S. Digital Advertising Revenue
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Source: IAB, BIA-Kelsey, Bl estimates
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Ad Spending Hasn’t Caught Up with Time Spent

2011 U.S. Ad Spending vs. Consumer Time Spent By Media

42% 43% m Ad Spend Per Media

Time Spent Per Media

25% 26%
22%
15%
11% 10%
7%
1%
[
TV Print Web Radio Mobile

Source: Mary Meeker (KPCB), eMarketer, IAB
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AD LIFE® Platform Consolidates Data From All Sources

Consumers engage
~ with available mobile

technologies

Mobile
Web

AD LIFE®

2 All data from any
interaction is captured

into the AD LIFE®
Platform

Augme clients can
view campaign results

in real time and
optimize performance

7/

& -Alcy'
l"

[ l’l,'.,

Solutions protected under U.S. Patent #' s 6,594,691 / 7,269,636 / 7,783,721/ 7,831,690 / 7,958,081 / 8,069,168 / 8,069,169 / 7,957,401 / 7,606,217 / 7,676,599 / 7,460,480 / 7,782,878 / 8,219,642
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Augme’s Differentiator in Mobile Advertising is...

J/ good

X

doublicious &««

Hourly Forecast
Updated: 3/10/12 8:05 AM EST

e

m
Channel

| [ Join KFC mobile

L ‘q' good deals club!

LOCATION FINDER NUTRITIONALS ABOUT US

dicious Ind Wedges  Med. Drink Try it grilled

-l
Follow the Colonel... | | ()

Y
XS
-8
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Augme’s Unique Post-Click Engagement Platform

Join KFC mobile -
~ deals club! _

ooooooooo

User s information into AD

LIFE® platform (Phone #, - o
i 1 v s) 3

email, personal info, etc..) ‘ ,x,‘v 3
T

-] Join KFC mobile
v ;.a- good deals club

LOCATION FINDER NUTRITIONALS ABOUT US

o

== doublicious

Users with AD LIFE® products
*Mobile coupons, QR codes & offers
*SMS VIP clubs

*MMS

All campaigns from et
one single interface: i
* Mobile Advertising _
* Mobile Marketing '

(Mobile Web, SMS, etc) = ! ’ '
—
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Augme’s Unique Asset: AD LIFE® Platform

Services

Strategic Services Account Management

Mobile Marketing Strategy Graphic Design Custom and API Integration Support and Service

* Opportunity assessment and * Graphic-rich content and * Mobile messaging integration * Day-to-day account support
business case development mobile web sites * Email integration * Marketing and strategic

* Program management of * Customized QR codes * Mobile website integration project management
mobile marketing execution * Mobile banner ad design * |VR Integration * Plan execution

* Product planning * Website integration

Products

4 \

Mobile Mobile Mobile Mobile Analytics
SiteBuilder Messagmg ' Applications SocialConnect y
AD SERVE® WAP/XHTML SMS/ MMS 2D/QR Codes Mobile/TV/Tablets -
* Rich Media * Site builder * Alerts * Go to website * i0S * Facebook Personalized web-
* Video * Content * Consumer * App download * iPad SocialConnect based reports
e Messaging management Interactions  [nitiate a call e Android e Applications Aggregated and
* Hispanic e Content handling * CRM ¢ Send an SMS * RIM ¢ Widgets summarized views
* Display * Content rendering * SMS coupons * Save a contact - WM ¢ Database building Multichannel
« WAP * Video transcoding * MMS Video * Send a tweet Analytics
* In Apps * mCommerce * MMS Coupons * Facebook like
* In Game

Solutions protected under U.S. Patent #' s 6,594,691 / 7,269,636 / 7,783,721/ 7,831,690 / 7,958,081 / 8,069,168 / 8,069,169 / 7,957,401 / 7,606,217 / 7,676,599 / 7,460,480 / 7,782,878 / 8,219,642

[i- AUGME

‘@ hipcricket

Investor Presentation September 2012

13



Successful Campaigns for Fortune 100 Companies

e Client since 2010 with multi-year contract
e 15.4% conversion rate

* Leads delivered to local dealers to be
followed up upon within minutes

* Client since 2010 with multi-year contract
* >6M videos viewed on YouTube

* Leveraged mobile to develop a creative
and powerful campaign to better engage
with consumers

Athys

(-

e Client since 2009 with multi-year contract
* >400K users in database

e 172 local databases

@ MillerCoors*

e Client since 2010 with multi-year contract

* Millions of mobile engagements across
any mobile channel

 Hipcricket selected as “agency of record”
for all mobile marketing campaigns

F- AUGME. | @ hipcricket
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Competitive Landscape

Mobile Advertising and Mobile Marketing Competitive Landscape

Mobile Mobile Post Click FIFe(:(rirI:i;t Data and IP Strength
Advertising Marketing Engagement (SMS MN:,S Analytical and IP
Capabilities Capabilities Capabilities Vide’o etc)' Tools Ownership
+
Af’g"!e o o o [ [ o
Hipcricket
Amobee o O O q q O
Google - AdMob ® O O ® ® ®
InMobi o O O | | q
Millennial Media ® O O ¢ ¢ ¢
Mojiva o O O q q q
Usablenet O ¢ O ¢ ¢ O
Velti ° ° ° ° « O

o - Strong, q- Capable, O = Weak or None
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Acclaim for Augme & Hipcricket

Hipcricket is Mobile Service Provider of the Year, with notable
Mobile Maxlketer efforts such as Macy’ s Backstage Pass and Le Club Perrier to its
credit

“These days small businesses are sharpening their focus on
Bloomberg hyper-local advertising and marketing, an attractive option that
Businessweek presents an opportunity to engage with customers at the
optimum time and place”

_. Hipcricket named one of three “Mobile Marketing &
s gmggg%‘%g Advertising Agency of the Year” finalists in the GSMA’s Annual
| Global Mobile Awards, out of pool of 600 entrants

“Hipcricket’s recent acquisition by Augme Technologies is
expected to further consolidate the company’s position as an
industry powerhouse in mobile marketing”

FROST ¢
SULLIVAN
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Augme’s Growth Strategy

Multi-faceted monetization through IP and
Hipcricket operating business

Expand AD LIFE®
platform and
capabilities

AD LIFE®

Enhance
post-click
engagement model

Expand sales team
and deepen market
penetration

@®CBS

@ MillerCoors-

Continue to pursue
partners

ORACLE

Validated Integration

Oracle CRM On
Demand

<||I

Expand, enforce &
license Augme’s
Intellectual
Property

ipCapital Group
Strategy Advisors

GOODWIN
PROCTER

Pursue strategic
acquisitions

6

hipcricket

Solutions protected under U.S. Patent # s 6,594,691 / 7,269,636 / 7,783,721/ 7,831,690 / 7,958,081 / 8,069,168 / 8,069,169 / 7,957,401 / 7,606,217 / 7,676,599 / 7,460,480 / 7,782,878 / 8,219,642

[i- AUGME

hincricrkot
@ NIPCTICKel
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Augme’s Revenue Model

Marketing campaign $25,000 - S50,000 Per campaign
Self served Saa$S $20,000 - $50,000 Annual fee per license
Managed Saa$S $50,000 - $150,000 Annual fee per license
Mobile advertising $10,000 - $1,000,000 Per media buy
Website mobilization $15,000 - $600,000 | Template plus custom work
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Augme’s Singular Asset: Patent Portfolio

Augme’ s patents are foundational
* Device detection

* Content targeting & rendering

*  Mobile Marketing Technologies

Partnered with world class IP professionals from ipCapital Group and Goodwin Procter
*  Cloud-based platform enables rapid growth

* Patented technology produces faster sales & implementations

Monetization opportunities include
* Licensing, collaboration and litigation (13 patents issued, over 80 pending)
* 5 outstanding lawsuits

Portfolio status
*  Pandora, Velti, Millennial Media and Gannett lawsuits recently filed and in discovery phase

Device detection

v
AD LIFE®
[ = Content targeting — = |=
1

Content rendering

Solutions protected under U.S. Patent #' s 6,594,691 / 7,269,636 / 7,783,721/ 7,831,690 / 7,958,081 / 8,069,168 / 8,069,169 / 7,957,401 / 7,606,217 / 7,676,599 / 7,460,480 / 7,782,878 / 8,219,642
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Monetization Opportunities

FOUNDATIONAL PATENTS

Search Market Players

Media Appliance Market Players

Ad Network & Platform Operations

Demand Side Destination Providers

Open Source Software Providers

Targeting & Retargeting Operations

Mobile Marketing & Software Providers

Internet Targeting Hardware Providers

Mobile Equipment and/or Chipset Manufacturers

cloc|c|cloloeele
S E
cloc|c|cloloeele
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’ Revenue — 3YR CAGR - 71%
Augme S GrOWth Bookings — 3YR CAGR — 106%
$25 - $55.8K $23.4m [ 560
- S50 v
$20 - S
” L %40 O
c i ==
s °15 $27.0K ¢10/8m .
— L
= - $30 =
' $22.8K S
S $10 - |
3 - s20 2
= >5.9M  ¢55m o
$5 +133% - $10
SO - S0
Fiscal 2010 Fiscal 2011 Fiscal 2012
Revenue I Bookings —+—Revenue per customer

Hipcricket & Augme mobile marketing and mobile advertising network pro forma revenues. All periods are fiscal year
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Rapidly Rising Revenue Visibility

($ 000’ s)
Quarterly Revenue Annual Revenue
6,000 20,000
$5,033 $5,078 18000 ———————$17,300 917,400
5000 16,000
$4,425 ’
$4,100 14,000

4,000

12,000 $11’950

$10,200

3,000 10,000

8,000
2,000

6,000 :
1,000 4000 782 821

2,000 ——

0 0 ‘ ‘ ‘ ‘ ;
Q2-2012PF* Q3-2012 Q4-2012 Q1-2013 FY-2011 FY-2012  FY-2011PF* FY-2012PF* Q1-2013 Backlog
Reported ® Pro-Forma For
® Backlog Acquisitions*

* Acquisition of JAGTAG closed on July 22,2011, Hipcricket acquisition closed August 25, 2011, both during Augme’s Q2-FY2012 ended August 31, 2011.
* Note: Fiscal Year ends February 28

[ AUGME ‘ Q hipcricket Investor Presentation September 2012 22



Strong Balance Sheet to Support Growth

$000s

Cash $11,429 $3,243
Total assets $100,592 596,829
Current liabilities $30,214 $29,771
Deferred revenue $1,054 S860
Shareholders equity $69,215 $66,965
Total liabilities & equity $100,592 $96,829
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Executive Management Team

Name Title Experience Hipcricket and Augme Employees
Robert CEO & - |
Hussey Director  Nfllhwae GREY C-Leve
* 100+ years of combined Mobile DNA
\van Braiker Pre§|dent & BELO ((':'NNB * Breadth of experience in general mar.la_gement,
Director strategy, brand management, advertising agency,

sales, marketing, M&A and finance

Tom Deluca go]e;

Director -Level
* 300+ years of combined Mobile DNA across

Tom Virgin CFO Bank o amenies (W) s * Breadth of experience in leading product management,
=" engineering, marketing and client services teams
Nathaniel =_ . .
Bradley CTO  SCAVNET"  WESTIN Manager -Level
* 400+ years of combined Mobile DNA
- . . ) .
Jeff Hasen CMO 6 % 1§, R Industry expertise spans mqblle, tele§o.mmun|cat|ons,
Internet, e-commerce, media, advertising,
infospace’

pharmaceutical & consumer
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Key Takeaways

Rapid Growth and Increasing Margin
* Hipcricket + Augme has grown 5X in 3 years
e S25+ million annualized revenue run rate

Leader In Mobile Marketing, Advertising & CRM

* Passed the industry-leading 200,000 campaign count, and recorded a 52 percent
increase in campaigns in Q1 F2013 when compared to Q4 F2012
* Exclusive mobile marketing provider to many Fortune 100 brands

Technology Services & Intellectual Property Leader

* Cloud-based platform facilitates rapid growth
» Patented technology enables faster sales & service delivery

Fast Growing Market
* Projected $6.7B mobile ad spending in the U.S. by 2017 (Bl Intelligence)
* U.S. smartphone penetration is now over 50% and growing (Nielsen)
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Appendix
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How Function |Is Added To Web Pages

T I O ‘ :
@ I O S
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c B i
: > =
o
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= £
)
)
c
(@]
(&
Feasible region for ==
functions added to web pages = =T
Compatibility
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Patent & Trademark Enforcement

1. Augme Technologies vs. Time Warner / AOL / Platform A. Augme filed September 10, 2008 a case
against Time Warner Corp (TWX) / AOL / Platform A in the U.S. District Court, Central District of
California. It was moved at AOL’ s request to the U.S. District Court, Southern District of New York, AO'-
Court of Judge Sweet. At issue is ongoing and past infringement upon the Augme ‘691, ‘636 ° PLATFORM
patents, BoomBox® and BoomBox Radio® Trademarks. T]Inewal‘nel‘
2.  Augme Technologies vs. AOL, Inc. & Gannett, Inc. originally filed on April 29, 2011 in the Eastern
District of Virginia and the case was moved at AOL ‘s request to U.S. District Court of New York. lh‘:\\
The case was filed by Augme charging that Gannett and AOL Infringe upon Augme’s ‘721 and ‘& ) \V“!I
‘690 Patents. AOL. GANNETT
3.

Augme Technologies vs. Pandora On April 29, 2011 Augme filed a case US District Court of

Delaware. In this case, Augme charges that Pandora’ s technology infringes upon Augme’s ‘690
patent.

PANDORA

4. Augme Technologies vs. Velti On March 09, 2012 Augme filed a case US District Court of
Delaware. In this case, Augme charges that Velti’ s technology infringes upon Augme’s ‘691 ‘721 A Ve Iti
and ‘636 patents. O
5. Augme Technologies vs. Millennial Media On April 05, 2012 Augme filed a case US District Court
of Delaware. In this case, Augme charges that Millennial Media’ s technology infringes upon A = = e d-
Augme’s ‘691 ‘721 and ‘636 patents . o myllllenrllalrn’ 8 ‘Ira
[ AUGME. | @ hipcricket
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Potential Impact on Competitive Ranking

Largest 15 Patent Family Portfolios — 2012 Projection

Yahoo 156

Microsoft

[+ AUGME

TECHNOLOGIES IBM

Augme Technologies

Google

AT&T

AUGME’S PATENT
PORTFOLIO

GROWTH SHOULD

Qualcomm

Alcatel Lucent

Samsung Electronics
M |ssued Patents

PROPEL THE

Sony

: COMPANY INTO

Hewlett-Packard 31

' Estimated Pending Applications - THE TOP S5 IN 2012

Nokia 28 2012

Research In Motion 19

Bellsouth 11

Visa I 16

0 20 40 60 80 100 120 140 160 180
Patent Families

TOP 5 MOBILE MARKETING IP LEADERS

Y e .
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Top Companies Generating IP Relevant to Augme’s

Landscape®
Top 15 Ranked Assignees

Based on Score-Adjusted Portfolio Size and Strategic Fit

1 YaHOO! 9 Alcatel-Lucent@
2 Google 10 @ BELLSOUTH"
e AUGME IS AMONG
3 Te=ms 11 NOKIA THE LEADING
e _ro‘ _s [- AUGME VARKETING
& 12
Mic oft: renneeee INDUSTRY LEADERS
: atat 5 ERICSSON 2 o
S & ERTos
7’ SONY 15
8 QLIALCO/WW

Solutions protected under U.S. Patent #' s 6,594,691 / 7,269,636 / 7,783,721/ 7,831,690 / 7,958,081 / 8,069,168 / 8,069,169 / 7,957,401 / 7,606,217 / 7,676,599 /
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History of Internet and Introduction of Protocols

) . Links
Gzilla / Armadillo —
AWeb eArachne o
. w3m ©
Linx .
Q Opera Tamaya [ Amaya Opera Mobile
Udinvww
_Omniweb
 Slipknot
~ WebRunner / HotJava HotJava
2 Arena —-
1‘;,.1 kW eI\.1|das\'\f\4‘l‘.'n'
s ViolaWww IBM Web Explorer
% _ WorldWideWeb / Nexus N Mosaic Netscape / Netscape Navigator
_ NCSA Mosaic | .
Spyglass Enhanced Mosaic
Ag Internet Explorer
Pocket Internet Explorer
STNC Hitchiker Microsoft Moble Explorer
) Internet Explorer for Mac
. » MacWWw AMosaic ¢
_ Line Mode Browser (libwww) ¢
s Java
< e
JavaScript
E o}
w Common Gateway Interface (CGI)
= HTTP @
[
(&)
Tim Berners-Let
11990 1991 11992 11993 11994 11995 11996 11997 11998 11999 12000

(2]
=
14
(o}
s
<
-
o
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Augme’s Technology Landscape

Populated with Internal IP Data

Mobile Device Multimedia Player Consumer
Devices
Network &

Communications

Services and Tools for Augme Clients (Brand Owners and Agencies)

Content Development Campaign Management

Engagement
Medium Load Wab/Contant Other Behavioral
0:2:37
E SaaS Model
1st Code \
Mobile
Load Targeted Content EHRAER R
AD LIFE
Site Builder Execute co °°“'°'D.h Retail
nsumer
f Sendsws  m— il P
| 8:0:11 Party b W Associations
|
SMS Builder i izati
\-. Dynamic Mobilization Run Analytics Brand
\ : Associations
/ Augme Proprietary Mark-up Language (AML) Rendering Engine 4 : )
. L
Load Web Content Targeted Content
Providers Geographic
Load Targeted
Browser
Execute Execute Content
1st Code 2nd Code
MARKET PLAYERS
Search Market Players
\ Media Appliance Market Players
Ad Network and Platform Operations
\ Demand Side Destination Providers
Open Source Software Providers
‘ Targeting & Retargeting Operations

Mobile Marketing & Software Providers
Internet Targeting Hardware Providers

Mobile Equipment Manufactures and/or Chipset Manufacturers
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